Tone Document
This short reflection exercise is designed to help you prepare for Workshop 2 by identifying key elements of your tone, audience, and brand personality. Try to write more than just a word or two – imagine explaining it to a new member of staff in as much detail as possible.
1. How would you describe your agency's tone of voice? (e.g. professional, relaxed, confident, sharp, warm, bold, friendly.)




What phrases or language feel totally 'off brand' for you?




What is your overall mission or belief as a company?




If you could teach Uzair one thing about how your agency communicates, what would it be?





What are some of the Unique Selling points of your company and what is the benefit of them?



